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chlegel series kicks off

(anada’s tendency to coast on its commodities is a “formula for failure”

MELISSA DRANFIELD
STAFF WRITER

Last night, studemts and faculty
alike gathered in the KPMG
of the Schlegel Centre to hear And-
rea Mandel-Campbell, a seasoned
Canadian business journalist and
or, who was the first of four

ium

speakers to be featured thi
the “Innovation & Entrepreneur-
ship Speaker Series”

Speaking about her latest book,
Why Mexicans Don’t Drink Mol-
son: Rescuing Canadian Business
Sram the Suds of Global Obscurity,
Mandel-Campbell described it as
“asking the question of why it is
that Canada, despite its resources,
despite its status as a GB country
. why it Is that we have failed 10
very many home-grown
nal compa
that we have done so

es, why it is
poorly when

it comes o marketing and brand-
ing, why we have such a low pro-
file

we

intermational markets, why
e failed to embrace inter-
national markets, and why that's

important.”
The book looks into Canada’s his-
tory to answer the tough questions

about Canada’s mediocre se

entreprencurship and innov

Using Molson brewery

ample, Mandel-Campbell cl
that many Canadian bu
have failed o aggressively J
global markets due to inadequate

ally hinder such businesses - and
a lack of focus on the branding of a
distincaly Canadian identity.
“What linle the world does know
about us, is that we do have a repu-
tation for good beer ... f there

was one thing 1 think we could have
gone out and done, it was beer”
Mandel- bell “|we|
should h. nd could have been a
world lead

“We have 1o acknowledge the
problem, and that's part of the
challenge. There needs to be a lot
of attitudinal adjustments in terms

said.

of embracing global markets as a
good thing, embracing entrepre-
neurship as a good thing, and hav-
ing the confidence in ourselves that
we can go out there and compete
against anyone out there”

She argued that the sense of
identity as Canadians is merely
deficient, that when defining our-
lians, we define our

selves as C
selves by what we are not: we are
not American.

“Branding is about identity”
Mandel-Campbell explained.
really hard to brand a product or

I's

Grng Mckeraie

BREWING IDEAS - Journalist Andrea Mandel-Campell speaks at WLU.

service when our own identity is
washy-washy”

“We ha 3 start thinking about
things from a slightly different per-
spective ... We've never been strong
on branding of any kind, and we
don't seem to understand that ac-
tally marketing and branding is
part of innovation; it is a critical
part of it in fact”

When asked what one piece of
advice she would give to students

looking to build a stronger Cana-
dian
tern

he in-

I]tl]lililll‘ |I1(‘.\I.'l|
ral sphere, Mandel-Camp
bell said to "always ch
question when people
way things are and the w
should be. The thing is that C
is actually a fabulous place 0 do
business.

“Rather than seeing the obsta-
cles, see the opportunity.”
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Look for us on campus at the Graduate
and Professional Education Fair

SIR WILFRED LAURIER UNIVERSITY:
Senate & Board Chamber -
Paul Martin Centre and Concourse -
Wednesday, October 17, 2007 - 3 p.m. to 6 p.m.
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at Canada’s premier business school. The fact is, you may not need a Bachelors
degree in business to find exciting opportunities at Queen’s School of Business.

Master of Management in Accounting
(Requires an undergraduate degree in Business or Accounting)

Master of Management - Global Management
(Requires an undergraduate degree in Business)

afterg

MSc in Management Science

{Requires an undergraduate degree in Math, Engineering or Business)

MSc in Organizational Behaviour

(Requires an undergraduate degree in Psychology, Sociology or Business)

MSc in Managerial Economics

[Requires an undergraduate degree in Economics or Business)

MSc in Management Information Systems
(Requires an undergraduate degree in MIS or Business)

MSc of Marketing
(Requires an undergraduate degree in Business)

MSc in Accounting

[Requires an undergraduate degree in Accounting or Business)

a Masters program




